The Institute for
Economic Empowerment of Women

Executive Summary
Quarter 1 Media Report

This report highlights the media coverage the Institute and its PEACE THROUGH BUSINESS program
received for the first quarter of the fiscal year, as well as a few media hits in September and early January.
This is naturally a time period that is most quiet for PEACE THROUGH BUSINESS, but several important
media placements were successfully secured. The maximum potential reach of this quarter’'s media coverage
is around 6.5 million. Once again, all known media coverage has been favorable.

To summarize;

ONLINE. At the time of the report, secured 25 online placements directly about and/or linking to or
republishing information about the Institute or PEACE THROUGH BUSINESS.

e The total maximum potential reach of these 25 online placements translate into just under
1.7 million monthly people. (The top 6 placements have been included in this report with
screenshots and links only.)

e PRINT. Atthe time of the report, secured 9 print placements, which include high-profile, national,
niche and local publications. (8_articles have been included in this report with links and hard copies.)

e The total maximum potential reach of these 9 print placements is well over 2.5 million,
when including both print circulation and Web site syndication.

e TELEVISION. At the time of the report, secured 2 TV broadcasts. One of these broadcasts aired on
NBC Nightly News, and though it did not mention neither the Institute nor PEACE THROUGH
BUSINESS, it featured one of our 2009 Afghan graduates. (Links to the 2 TV packages have been
included in this report; however, since the NBC package did not specially mention the Institute, that
total reach is not included in this report.)

e The total maximum potential reach of the included broadcast is 2 million, when including
both its international broadcast and Web site post.

e RADIO. Atthe time of the report, secured 1 radio interview. (Link to this 1 radio interview has been
included in this report.)

e The total maximum potential reach of this interview is well over 4 thousand, when including
the reach of private and satellite broadcasts, as well as Web site post of the interview.



ONLINE SPOTLIGHT HIGHLIGHTS

e Site: Embassy of Afghanistan
e URL: http://www.embassyofafghanistan.org/PEACETHROUGHBUSINESS.html
e Type: Program Description/Link to application.

e Site: Association of Afghan Blog Writers (AABW)
e URL: http://afghanpenlog-en.blogspot.com/2010/01/applications-being-accepted-for-2010.html
e Type: Program Description/Link to application.




ONLINE SPOTLIGHT HIGHLIGHTS (CONT.)

Site: UPS
URL:
http://pressroom.ups.com/Press+Releases/Current+Press+Releases/United+Parcel+Service+su
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pports+the+Institute+for+Economic+Empowerment+of+Women-+through+$3,500+shipping+spo

nsorship
8- Type: Press Release.

0- Site: Facebook
0- URL: http://zh -hk.facebook.com/posted.php?id=38543391393  (Must be logged in to view)
- Type: Post to Afghanistan Ambassador to the United States Said Jawad€s profileabout program.




ONLINE SPOTLIGHT HIGHLIGHTS (CONT.)

d- Site: SEVEN Fund
8- URL: http://www.sevenfund.org/gallery __-video.html
8- Type: Mini-documentary on Web site.

0- Site: Astec, Inc.
8- URL: http://www.astec -inc.org/braggingrights.html
8- Type: IEEW Press Release on 2009 graduate on NBC Nightly News (CEO was student€s mentor)




PRINT HIGHLIGHTS
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Publishing Company : Enterprising Women

Date: Jan. 8, 2010

URL: http://online.enterprisingwomen.com/(S(uzdmlkvid320zg55jebylsfd))/default.aspx?bhcp= 1
Type: In-depth, four-page article about the 2009 program and Enterprising Women of the Year Awards
granted to a 2009 Afghan and a 2009 Rwandan student.

Publishing Company : Enterprising Women

Date: Jan. 8, 2010

URL: http://online.enterprisingwomen.com/(S(uzdmlkvid320zg55jebylsfd))/default.aspx?bhcp=1
Type: One-page publisher€s note about the 2009 program, more specifically about the publisher€s
experience as a 2009 mentor.

Publishing Company : The Journal Record (Oklahoma€s leading business news source)
Date: Jan. 7, 2010

URL: http://www.journalrecord.com/article.cfim?recID=105851

Type: Staff report on the addition of UPS as an Institute sponsor.

Publishing Company : The Oklahoman

Date: Dec. 5, 2009

URL: http://www.newsok.com/article/ 3422708?searched=%22terry%20neese%22&custom _click=search
Type: Opinion-editorial piece submitted by the Institute regarding President Obama&€s troop increase
decision in Afghanistan and how women business owners are an answer to the economic problem.

Publishing Company : Boston Herald

Date: Oct. 11, 2009

URL: http://www.bostonherald.com/business/general/view.bg?articleid=1203815
Type: Article on 2009 Boston-area mentor-student (Afghan) pair.

Publishing Company : New Jersey Business Journal

Date: Sept. 21, 2009

URL: http://www.njbiz.com/article.asp?alD=63960570 2.8978845.1030146.1595379.18019402.580&alD2=79233
Type: Article on New Jersey/New York area mentor-student (Afghan) pair.

Publishing Company : Women€s Enterprise USA

Date: Sept. 14, 2009

URL: http://www.weusa.biz/2009/09/american _-businesswomen -spread -peace-through -business/
Type: IEEW national release on 2009 program.

Publishing Company : CharityHelp International Newsletter

Date: Fall issue

URL: N/A

Type: Newsletter spotlighting 2009 Afghan graduate and her business.



8- Publishing Company : Northwood Idea
8- Date: Fall issue
d- URL: N/A
8- Type: 2009 program recap.
TV HIGHLIGHT
d0- Station: OETA (PBS Affiliate, Oklahoma ¢ show name is ,Oklahoma Horizonf)
o- Date: Dec. 6, 2009
8- URL: http://www.okhorizon.com/2009/Show0949/PeaceThroughBusinessJane.htm
8- Type: Five-minute package on Rwanda student and her Oklahoma mentors.

RADIO HIGHLIGHT

8- Station: Small Business Advocate with Jim Blasingame (Private stations throughout United States,
satellite radio and online broadcasting)

Date: Dec. 2, 2009

URL: http://www.smallbusinessadvocate.com/small ___-business -interviews/terry -neese-7524
Type: Live interview with Terry Neese about success of 2009 PEACE THROUGH BUSINESS.

o O Ox



	IEEW Media Executive Summary_Q1(1).pdf

